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programs, we also used the conference 
to launch our new products such as the 
DynaEdge frameless Wiper Blade and 
the new “Refreshed” Hella Horn range 
which are part of the plan to offer a more 
comprehensive product portfolio. We feature 
both products in this issue and in addition, 
there is a special article on the new Hella 
Sharp Tone Horn Set. 

Lastly, you can also �nd more details about 
our new product, the Hella 500 Black Magic 
Auxiliary light, an auxiliary light equipped 
with the innovative Black Optic Technology. 
Plus, in News and Events, there is a special 
feature on the latest Hella lighting products 
installed in the new Aston Martin Racing 
vehicle and Hella’s participation in the recent 
Indonesian International Motor Show 2010. 

Once again, thank you and we look forward 
to your continued support. Together, we will 
take off into new dimensions! 

Yours Truly,

Alexis Rolland, Managing Director

Dear Business Partners,

The �rst quarter results of the �nancial year 
beginning June 2010 are very positive and 
have proven to be a good start for Hella Asia 
Singapore.  Once again, I would like to thank 
you for the support and con�dence that you 
have extended. I am very optimistic that 
the positive trend will continue until the end  
of the �nancial year. 

As stated at the beginning of the �nancial 
year, we will keep you updated on some 
of the activities we have undertaken in line 
with our areas of focus. One such activity 
I would like to share with you is the Hella 
Valued Partners (HVP) programme. Our 
recent HVP Conference provided a great 
platform to highlight our new offerings and 
to exchange and promote ideas in line 
with market requirements.  Additionally, we 
created a discussion platform so our valued 
partners can exchange ideas and share 
their experiences and activities, making 
this occasion even more signi�cant and 
engaging. You will see brief coverage about 
the meeting and catch a glimpse of our 
meaningful engagement and activities taken 
place during the event. 

While enhancing our offering to our Valued 
Partners with more market-oriented 
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Mercedes-Benz W212 
Headlamps

PRODUCT INFORMATION

LEFT-HAND TRAFFIC RIGHT-HAND TRAFFIC

Description Fitting Hella Part  Manufacturer 
  Number Number

HAL Headlamp Left 1LL 010 800-031 A2128200361

 Right 1LL 010 800-041 A2128200461 

Bi-Xenon  
Headlamps 
with AFS Left 1ZT 009 702-811 A2128201961/ 
   A2128204061

 Right 1ZT 009 702-821 A2128202061/ 
   A2128204161  

Description Fitting Hella Part  Manufacturer 
  Number Number

HAL Headlamp Left 1EL 010 800-011 A2128200161

 Right 1EL 010 800-021 A2128200261 

Bi-Xenon  
Headlamps 
with AFS Left 1ZT 009 702-811 A2128201961/ 
   A2128204061

 Right 1ZT 009 702-821 A2128202061/ 
   A2128204161  

Mercedes Benz E-Class    Type: W212 Sedan/Estate   Model: 2009�¾��
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What do you like about the LEDayFlex and what are 
the advantages as compared to other similar products 
in the market?

The brightness of the LEDayFlex is really astonishing. Even 
on a bright sunny day, you could still notice it from far. 
I reckon there is no other product on the market which 
is as luminous as LEDayFlex. Needless to say, its build and 
quality exceeds far beyond that of any other product.

The other factor that intrigues me is the fact that LEDayFlex 
comes in individual LED light modules, without housing 
or pre-made � xtures. It gives the consumer endless 
possibilities when it comes to arrangement. It can be 
installed on any car with minor customisation.

These two factors alone already set the product a notch 
higher than other products I have seen so far.

Do you � nd it easy to install and what are the things 
to note during installation?

I would not recommend it for DIY enthusiasts. Due to 
its individual LED modules and � exible arrangements, 
you de� nitely need a professional for installation and 
customisation to achieve satisfactory results.

One thing to take note of is the arrangements of the 
individual LED modules. Align all modules in a single 
parallel direction. For example, if you set one pointing 
90 degrees forward, have the remaining modules 
aligned similarly to achieve a harmonious result. Having 
the modules aligned differently would scatter the beam 
in different directions.

Who are the drivers that will purchase this product?

I believe most drivers out there who see this product 
in person will be interested to purchase it. The more 
exposure this product has, the more potential I see in it. 
Seeing is believing.

YIHING
1067 Eunos Avenue 4 #01-220 
Singapore 609801  
Tel: (+65) 6747 1032 

Interview with  
Mr CH Wong  
workshop owner 
from Yihing, 
on the LEDayFlex

SPECIAL FEATURE
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SPECIAL FEATURE

1. Wiring the Electrical Connections

Install the connections as shown in the diagram on the left.

Please note that the fuse box pin numbers (15, 31, 58) 
are examples on the Audi TT. For exact fuse box pins 
to connect, refer to individual vehicle user manual.

Control Unit

Pre-wired LED Module Chains

Connection Cable Set

 LEDayFlex Installation

You will need any of the LEDayFlex Kits below:

5 Light Modules Daytime Running Light 2PT 010 458-801

5 Light Modules Daytime Running Light
/Position Light* 2PT 010 458-811

6 Light Modules Daytime Running Light  2PT 010 458-821

6 Light Modules Daytime Running Light
/Position Light* 2PT 010 458-831

7 Light Modules Daytime Running Light  2PT 010 458-841

7 Light Modules Daytime Running Light
/Position Light* 2PT 010 458-851

8 Light Modules Daytime Running Light  2PT 010 458-861

8 Light Modules Daytime Running Light
/Position Light* 2PT 010 458-871

2 control units

2 pre-wired LED module chains

OPTIONAL: Connection cable 
set including two-way connector 
(8KA 165 959-001)

Each kit includes:

Ignition Plus - Black

Ground - Brown

Position Light - Grey

SPECIAL FEATURE
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2. Mounting Suggestions
IMPORTANT THINGS TO NOTE:

1. The LED modules must be aligned parallel to the  
 vehicle’s longitudinal axis and the distance between  
 the individual modules must be minimum 1mm  
 and maximum 15mm.

2. Installation dimensions in accordance with ECE R48:

 * When used as a position light, the minimum  
  attachment height must be 350 mm and the  
  maximum distance from the outside edge must  
  be 400 mm.

 ** For vehicles with a width <1,300 mm,  
  the distance has to be at least 400 mm.

 *** When LEDayFlex is used as a position light,  
  the standard position light must be disabled  
  in accordance with ECE-R 48.

3. This article is only an installation overview,  
 and not a detailed guide. For detailed installation  
 instructions, please refer to the installation manual  
 which is included in the kit.

max.  
1,500mm min.  

250mm*
min.

600mm**

Assume that the LED modules are to be mounted  
to the grille area.

A metal plate can be used for attaching the individual 
LED modules to the back of the grilles.

There are threads for two screws on each individual 
LED module. These can be used for �exible 
positioning of the module. The LED modules can be 
screwed to the metal hoop, then riveted to the plate 
and �xed in the cover.

After the LED modules have been mounted onto the 
grille, the grille can be re-assembled onto the vehicle.

Cable exit of the light modules always to 
the right.

Mounting position as illustrated. Light 
modules are not to be rotated.
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PRODUCT INFORMATION

Hella 500 Black Magic

Hella’s most popular lamp charms car enthusiasts  
with enhanced-focus beam in pitch black.

Product Features

�t�� �*�U���I�B�T���B���V�O�J�R�V�F���C�M�B�D�L�P�V�U���M�P�P�L���X�I�F�O���J�U���J�T���U�V�S�O�F�E���P�G�G��

�t�� �*�U���Q�S�P�E�V�D�F�T���B���T�V�Q�F�S���C�S�J�H�I�U�
���F�O�I�B�O�D�F�E���G�P�D�V�T���E�S�J�W�J�O�H���C�F�B�N���X�I�F�O���J�U���J�T���U�V�S�O�F�E���P�O��

�t�� �5�I�F���E�J�T�U�J�O�D�U���B�M�M���C�M�B�D�L���M�P�P�L���J�T���Q�S�P�E�V�D�F�E���C�Z���U�I�F���S�F�n�F�D�U�J�P�O���P�G���U�I�F���H�S�J�E���J�O���B���I�J�H�I�M�Z�� 
�� �Q�P�M�J�T�I�F�E���N�F�U�B�M���S�F�n�F�D�U�P�S�
���X�I�J�D�I���J�T���U�I�F���S�F�T�V�M�U���P�G���J�O�D�P�S�Q�P�S�B�U�J�O�H���B�O���J�O�U�F�H�S�B�M���T�Q�P�S�U�� 
�� �P�Q�U�J�D���T�J�H�I�U���C�F�U�X�F�F�O���U�I�F���S�F�n�F�D�U�P�S���B�O�E���M�F�O�T��

�t�� �*�U���F�M�J�N�J�O�B�U�F�T���B�O�Z���T�U�S�B�Z���M�J�H�I�U���X�I�J�M�F���E�F�M�J�W�F�S�J�O�H���B�O���F�O�I�B�O�D�F�E���G�P�D�V�T���E�S�J�W�J�O�H���C�F�B�N��

�t�� �*�U���J�T���B���T�U�B�O�E�B�S�E���T�J�[�F���������N�N���S�P�V�O�E���M�B�N�Q�
���G�F�B�U�V�S�J�O�H���B���Q�S�P�W�F�O���M�J�H�I�U�X�F�J�H�I�U���E�F�T�J�H�O�
�� 
�� �T�U�V�S�E�Z�
���T�I�P�D�L���Q�S�P�P�G���I�P�V�T�J�O�H�
���B�O�E���B���C�P�O�E�F�E���X�B�U�F�S���S�F�T�J�T�U�B�O�U���M�F�O�T���B�T�T�F�N�C�M�Z���X�J�U�I�� 
�� �B�O���B�M�V�N�J�O�J�V�N���W�B�Q�P�V�S���D�P�B�U�F�E���S�F�n�F�D�U�P�S���G�P�S���N�B�Y�J�N�V�N���E�V�S�B�C�J�M�J�U�Z��

�t�� �%�J�N�F�O�T�J�P�O�T�����������N�N���Y�������N�N���Y���������N�N

�t�� �5�I�F���L�J�U���J�O�D�M�V�E�F�T 
�� ���� �����)�B�M�P�H�F�O���E�S�J�W�J�O�H���C�F�B�N���M�B�N�Q�T 
�� ���� �����D�P�N�Q�M�F�U�F���Q�M�V�H���B�O�E���Q�M�B�Z���X�J�S�J�O�H���I�B�S�O�F�T�T 
�� ���� �����Q�S�P�U�F�D�U�J�W�F���T�U�P�O�F���T�I�J�F�M�E�T 
�� ���� �����)���������7�������8���)�B�M�P�H�F�O���C�V�M�C�T 
�� ���� �����7���S�F�M�B�Z 
�� ���� �.�P�V�O�U�J�O�H���I�B�S�E�X�B�S�F 
�� ���� �4�U�F�Q���C�Z���T�U�F�Q���N�P�V�O�U�J�O�H���J�O�T�U�S�V�D�U�J�P�O�T 
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Introducing the New Hella 
DynaEdge  Wiper Blade

Hella DynaEdge
Aerodynamically 
designed for smooth 
and quiet operation
Introducing the revolutionary aerodynamic 

Hella DynaEdge frameless wiper blades that 

offer the latest in wiper blade technology 

with improved design and performance over 

conventional wiper blades. The integrated 

� exible spine of the Hella DynaEdge secures 

the rubber blade in a seamless structure and 

the contour of the blade creates a good � t 

to the curvature of the windscreen. This 

frameless wiper blade technology is the new 

generation design adopted by OE (Original 

Equipment) car manufacturers.

Low pro� le and ultra � at 

integrated spoiler offers 

enhanced aerodynamics 

for a smoother wipe and 

prevention of wind-lift.

Robust contoured 

steel spine offers 

optimal distribution 

of pressure.

Precision cut wiping 

angle for optimal 

wiping performance.

Cross sectional view

SPECIAL FEATURE
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Aerodynamic Design
�r�� �"�� �M�P�X�� �Q�S�P�à���M�F�� �J�O�U�F�H�S�B�U�F�E�� �T�Q�P�J�M�F�S�� �P�G�G�F�S�T�� �F�O�I�B�O�D�F�E�� �B�F�S�P�E�Z�O�B�N�J�D�T�
��
 resulting in a smoother and quieter operation with maximum visibility 
 and safety.

�r�� �0�Q�U�J�N�B�M�� �E�P�X�O�X�B�S�E�� �B�J�S���á���P�X�� �Q�S�F�T�T�V�S�F�� �Q�S�P�W�J�E�F�T�� �C�F�U�U�F�S�� �D�P�O�U�B�D�U�� �B�O�E��
 prevents wind lift at high speeds. 

Hella DynaEdge Technology
�r�� �4�Q�F�D�J�B�M�M�Z���G�P�S�N�V�M�B�U�F�E���S�V�C�C�F�S���P�G�G�F�S�T���U�I�F�S�N�B�M���S�F�T�J�T�U�B�O�D�F���B�H�B�J�O�T�U���P�[�P�O�F�

 UV rays and heat. Graphite-coated for minimal friction between
 the wiping edge and the windscreen.

�r�� �1�S�F�D�J�T�J�P�O���D�V�U���U�P���B�O���P�Q�U�J�N�B�M���B�O�H�M�F���G�P�S���D�M�F�B�S�F�S���X�J�Q�J�O�H���Q�F�S�G�P�S�N�B�O�D�F��

�r�� �5�I�F���J�O�U�F�H�S�B�U�F�E���B�O�E���S�P�C�V�T�U���T�U�F�F�M���T�Q�J�O�F���I�P�M�E�T���U�I�F���S�V�C�C�F�S���J�O���B���T�F�B�N�M�F�T�T
 and jointless structure, offering an optimal pressure distribution across 
 the entire blade.

Improved Reliability & Durability
�r�� �+�P�J�O�U�M�F�T�T�� �T�J�O�H�M�F�� �Q�J�F�D�F�� �B�T�T�F�N�C�M�Z�� �J�N�Q�S�P�W�F�T�� �S�F�M�J�B�C�J�M�J�U�Z�� �B�O�E�� �E�V�S�B�C�J�M�J�U�Z��
 by eliminating wear and tear resulting from movements of joints and
 rivets found in conventional blades.

�r�� �5�I�F�� �B�C�T�F�O�D�F�� �P�G�� �B�O�� �F�Y�Q�P�T�F�E�� �N�F�U�B�M�� �T�V�Q�F�S�T�U�S�V�D�U�V�S�F�
�� �B�T�� �G�P�V�O�E
 in conventional blades, prevents ice build-up in winter. Ideal for all 
 weather conditions.

Easy-to-use, Universally Compatible 
Pre-attached Adaptor
�r�� �5�I�F���Q�S�F���B�U�U�B�D�I�F�E���B�E�B�Q�U�P�S���P�G�G�F�S�T���I�B�T�T�M�F���G�S�F�F���B�O�E���F�B�T�Z���J�O�T�U�B�M�M�B�U�J�P�O��

�r�� �'�J�U�T���N�P�S�F���U�I�B�O�����������P�G���B�M�M���W�F�I�J�D�M�F�T���J�O���"�T�J�B��

Safety Tips for a Safer Drive

Visibility is fundamental to safe driving. 
According to the European Automotive 
�*�O�T�V�S�F�S�T�� �"�T�T�P�D�J�B�U�J�P�O�
�� �B�C�P�V�U�� �������� �P�G�� �B�M�M�� �S�P�B�E��
accidents are caused by poor visibility. Clear 
visibility through the use of effective wiper 
blades while driving can improve reaction 
times by up to a full second in poor weather 
conditions. In such poor weather where 
visibility is reduced, it is imperative that proper 
car maintenance be carried out.

�r�� �4�X�J�U�D�I���P�O���B�M�M���U�I�F���M�J�H�I�U�T���B�O�E���X�B�M�L���B�S�P�V�O�E���U�I�F��
 car to ensure that all of them are working.

�r�� �$�M�F�B�O�� �P�G�G�� �B�O�Z�� �E�F�B�E�� �M�F�B�W�F�T�� �P�S�� �E�F�C�S�J�T�� �G�S�P�N��
 the windscreen.

�r�� �(�F�O�U�M�Z�� �X�J�Q�F�� �U�I�F�� �S�V�C�C�F�S�� �C�M�B�E�F�� �X�J�U�I�� �B�� �E�B�N�Q��
 paper towel to remove any dirt or oil.

�r�� �$�I�F�D�L�� �U�I�F�� �X�J�Q�F�S�� �C�M�B�E�F�T�� �G�P�S�� �B�O�Z�� �T�J�H�O�T��
 of wear, e.g. a jagged blade edge, discolored, 
 brittle or � attened looking rubber. 

�r�� �$�I�B�O�H�F���U�I�F�N���J�G���O�F�D�F�T�T�B�S�Z��

Aerodynamic air-� ow, downward force
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Driving safely on Indian roads demands more skill and 
better judgment than ever before, especially under hostile 
weather conditions such as fog, rains etc. Many of these 
dangerous meteorological conditions emerge most often in 
spring and autumn. As always, the familiar plea from auto 
clubs, experts, and law enforcement organizations, not to 
drive too fast or too close, must be heeded.

Hella a 110 years expert of automotive lighting is undoubt-
edly the best in performance lighting. Hella offers a wide 
range of auxiliary lighting for on and off road vehicles. With 
proved performance of the fog lights from Hella, one can 
fully rely on these premium products. 

In India there is general perception among people about 
fog lights i.e. fog lamps must be with yellow lens or yellow 
color and driving lamps are usually with white lens. Where 
as in reality, a lamp is a fog lamp or driving lamp depends 
on the construction of its re�ector and hence the pattern of 

the light output from light engineering point of view decides 
whether it is suitable for fog application or not.. Fog lamps 
are normally mounted and aimed low, and these are wide or 
broad beam lights. It can be either be with yellow or white 
lens. Auxiliary driving lights or spot lights are mostly with 
narrow beam pattern.

Hella’s Micro DE, 75 FF, 50 FF fog light gives the best per-
formance in some of these above mentioned critical condi-
tions. As discussed about the difference in driving and fog 
lights, Hella auxiliary lights are also available in both driv-
ing and fog version. It is very much clear that one should 
not compromise with the vehicle lighting, as they prove 
vital in extreme weather conditions, fog and even in rain. 
Lights being the most vital element for vision, should never 
be compromised. In the Road Safety cycle, �rst it starts 
with “Recognition” , then “Reaction” and then only “Injury 
Avoidance” is the key to save life.

Feel secure with Hella  Safety Lamps

10
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COVER STORY

It is not often that Hella can be accused of blowing its own 
trumpet – or should we say horn? Hella’s horns are well-known 
among car enthusiasts, with whom Hella horns are equated  
to being loud, reliable, durable and stylish. With over 100 years’ 
expertise working with leading German luxury car brands, our 
technical fundamentals are unquestionably strong. The name 
that resonates with most enthusiasts is either the Super Tone 
or the Red Twin Tone, both synonymous with Hella and the 
testament to Hella’s success in the horn market.

However, Hella has so much more to offer with its complete 
portfolio of horn products. Research has shown that in buying 
horns, consumers consider loudness (sound pressure level), 
sound quality and product aesthetics. To make it easier 
for customers and retailers alike in navigating through the 
myriads of choices of Hella horns, Hella divided its core range 

of horns into 4 categories, each targeted at different type  
of consumers. Moreover, to help customers zero-in on the 
horns that best suit their needs, we set about accentuating 
our technological edge by revolutionizing our packaging. And 
to assure consumers that they get the genuine Hella products, 
a hologram has been added on the packaging which is dif�cult 
to counterfeit.

The result is a beautiful marriage of style and substance,  
as Hella’s car horns now come in striking colours from bold 
black to classy silver, blazing red to vibrant yellow – which 
also helps them stand out from the crowd.

With these improvements, consumers are able to pick the 
right horns for their car that are both visually appealing and 
produce loud, rich tones true to Hella’s tradition.

Did you know?

1 For every increase of 3 decibles in sound pressure level, the  
 actual sound magnitude doubles. i.e. A horn of 118 dB  
 sounds twice as loud as a horn rated at 115 dB and several  
 times louder than the typical pre-�t horn of 97 dB in your car!

2 The richness/quality of a sound is a combination of several  
 factors including sound pressure level, frequency, direction  
 and it can be affected by the shape of the device and the  
 type of material used as these may alter the propagation  
 of the sound waves.

3 Aftermarket car horns usually come in pairs as the  
 combination of one horn of higher frequency and the other of  
 lower frequency gives a rich and harmonious sound effect.

4 The next time you purchase a horn, check whether the sound  
 pressure level (dB) indicated is measured at 2 metres away.  
 This is the standard way of measurement adopted by the  
 industry. Some manufacturers indicated a higher dB level which  
 is possible only because the measurement is done at a nearer  
 distance of 2ft (0.6m). At Hella, all our horn products have their  
 sound pressure levels measured at a distance of 2m.
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Best in Class Range

Style Range

Enhanced Range

Value Range

Hella Horn Range Sound Performance Design Application

Suitable for highway driving

Suitable for highway driving

Suitable for city driving

Suitable for off-road driving

Master Horn
Designed as per OE speci� cation, this horn has complete black metal body. It has fo-

cused and penetrating tone. Durable with robust protection against vibration this horn 

has unobstructed propagation of sound. Being corrosion and water spray resistant it 

is reliable in operation and true Master in its class.

TT DISC HORN
The Hella Strong Tone disc horn emits a focused and far-reaching sound for a safer 

driving experience. It has a full-form oscillator designed for optimal sound projec-

tion. With its enhanced durability and low power consumption, it offers best value at 

competitive price.

POPULAR HORN
Disc type horn with black metal body and greenish outer cover, this horn is designed 

as per OE speci� cation. With full form oscillator design for optimal sound protection, 

the horn has front directed and � rm sound emission. This horn penetrates the traf� c 

noise at a distance and has total protection against corrosion.

Enhanced Performance Engineered for German OE Standards

SILVER HORN
The robust steel frame, galvanized metal body and black diaphragm makes this horn 

distinguished. The large diaphragm allows for a focused and far-reaching sound that 

will clear your path on the highway. The sound quality makes it a great choice for the 

safety conscious.

MIDI SILVER HORN
Hella Midi Silver Horn- new style icon in accessories segment. With its chrome plated 

protective grill, compact size it’s a real performer. With long service life it is insensitive 

to rust and stone impacts.

EUROPA SILVER HORN
Originally used in leading German luxury cars, this horn emits a rich, focused and 

penetrating sound that can be heard from a great distance. It is corrosion and water 

spray resistant and perfect for high way.

Choose from a wide range of Hella horns, each ranges a different tone to suit your needs. This ranges from the harmonious 
tone of the trumpet horns, to the powerful blast of the super tone horns, to the rich of the disc horns.

VALUE RANGE

ENHANCED RANGE

Reliable Perfor ance and Best Value
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Best in Class Range

Style Range

Enhanced Range

Value Range

Hella Horn Range Sound Performance Design Application

Suitable for highway driving

Suitable for highway driving

Suitable for city driving

Suitable for off-road driving

RED TRUMPET
The Red Twin Tone has a sporty red design and acoustic trumpet contours engineered 

to project a wide and harmonious sound. It is popular with many people who prefer 

a horn that looks different and sounds different than the typical metallic disc-shaped 

stock horn pre-� tted in your car.

BLACK TRUMPET
The Black Twin Tone is originally used in leading German luxury cars. Just like the 

Red Twin Tone, its sound projection is wide and harmonious. It has a stylish clean-line 

design and water drainage for enhanced protection against water spray.

FABULOUS HORN
The Fabulous Tone is the electronic horn from Hella, which is based on an electronic 

circuit. It means mechanical components like point and contact has been replaced 

by an electronic circuit. This will ensure less wear & tear failure of the horn. Hence a 

quantum increase in the life of horn has been achieved. This horn is being sold under 

“Fit & Forget” category by Hella due to its improved life.

Ultimate Performance Combining Power, Durability and Style

PANTHER
The Hella Sharp Tone is the latest horn in our portfolio. It is similar to the Super Tone 

horns but offers a sharper penetrating tone that cuts through the traf� c. Its robust 

protective grille gives it an attention-grabbing appearance while making it ideal for 

rugged off-road use.

RED GRILL
Mount the Hella Super Tone horns on your car and you will love them for their sheer 

loudness! “Loud” is an understatement to the sound energy output these horns are 

capable of. Its rating of 118 dB is the highest sound pressure level approved by ECE 

regulations.

RALLYE  X
Presenting a unique combination of steel & style- Hella Rally X is real accessory. Be-

ing high in performance, this horn is available with penetrating and spice tone. It’s a 

corrosion & water spray resistant horn with Black metal body and enhanced protec-

tion of robust protective grill. This is available in multi colour versions to give style to 

performance.

STYLE RANGE

BEST IN CLASS RANGE

Stylish and Harmonious Sound Properties

ELECTRONIC
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PRODUCT FEATURE

With its focused and 
sharp-penetrating tone, 
the Spice Tone horn is ideal 
for drivers who want to be 
distinctly heard. It boasts a 
high sound pressure of 118 
decibels (dB) compared 
to a regular car horn with 
97dB. For every increase of 
3 dB in sound pressure, the 
actual sound magnitude 
doubles. This means that 
the Spice Tone horn is 
several times as loud as your standard car horn.

The Hella Spice Tone horn is also suitable for those who like to get down and dirty. It is suited 
for extreme conditions and engineered to meet the stringent demands of off-road vehicles.

Its durability and protection against vibration makes it an ideal companion for the hardcore 
off-roader, whether you are burning up the miles or rumbling through the jungle.

There is more to the Spice Tone horn beyond merely being hardy and powerful. With more 
colors combinations in horn at your disposal, allow you to choose Spice Tone horn in peculiar 
red or distinctive yellow color with fusion of blue & black, beside its corrosion-resistant look, 
you can be sure the Spice Tone horn will be eye-catching once you’ve mounted it.

Introducing the Hella Spice Tone 
horn set – a performance horn in 
Hella’s Best-in- class range of horns.

Horn

Power 
Consumption

Frequency

Acoustic 
Pressure Level 
at 2m 
(Dual Tone)

Nominal 
Voltage

SPICE TONE

2 x 48W

400 Hz (HT)
300 Hz (LT)

118 dB (A)

12V



15

EVENTS

Hella, together with PT Sumber Berkat, Hella’s distributor in  

Indonesia participated in the 18th Indonesia International 

Motorshow 2010. This year’s record high attendance with 280,000 

visitors during the 9-day show con�rmed the increased enthusiasm 

for vehicles among the country’s growing middle class population.

The Hella booth showcased all the universal products, namely the 

LEDayFlex daytime running lights, Hella bulbs, and auxiliary lights. 

The new DynaEdge Frameless wiper blades were introduced and 

the refreshed Hella horns range was of�cially launched. To put 

emphasis on the new Hella Sharp Tone, a huge Hella Strong Tone 

model was formed as a horn demonstration kit. This drew throngs 

of crowd to test the new horns. Press write-ups of the Hella Sharp 

Tone in popular automotive magazines encouraged more guests  

to visit the Hella booth and purchase the products.

Visitors were also given the opportunity to check out the Hella 

Studio micro site to see how various Hella accessory products 

are installed in a vehicle. Both Hella and Sumber Berkat were very 

pleased with the outcome of the show. The exhibition was de�nitely 

a good venue to showcase our products to the market.

International Indonesia Motor Show

15

Jakarta, 23 July - 1 August, 2010
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Appointment of Reliance 
Autozone  as Hella 
Authorised Retailer

Innovation Award for 
Hella’s LED Street Lighting

NEWSFLASH

Reliance AutoZone Limited, a retailer of automotive accessories 
in India, has ventured into a partnership with Hella for lighting and 
electric products. The collaboration kicked off with an introduction  
of premium auxiliary lamps and horns through the Indian network. 
Joint marketing efforts have seen Hella providing free checks 
of lighting systems and electric parts at car safety campaigns 
organised by Reliance AutoZone.

Hella is Reliance AutoZone’s only partner for this product line, 
and the latter has been nominated as a Hella Authorised Retailer.  
This step has been incremental to Hella’s 3-tier channel strategy 
for the aftermarket in India, where the retail sector is growing  
at an annual rate of 30 percent and is projected to grow to USD 
700 billion by 2010.

Reliance AutoZone is a subsidiary of Reliance Group, India’s 
largest private sector enterprise dealing in energy and material 
value chain. Reliance AutoZone showcases more than 50 leading 
brands and 1400 products and operates more than 1,000 stores  
in over 86 cities, with over 4.2 million sq ft of trading space.

Since the beginning of 2008, Hella has been focusing on the 
development of new customer target groups to strategically 
broaden the company’s business base. The underlying idea is  
to transfer existing product, technology and process know-how 
from the automotive core business to applications in other areas. 

Drawing on more than 15 years of experience and expertise in 
LED technology and automotive engineering, Hella developed  
a modular innovative street lighting concept - Eco StreetLine, which 
won the two �rst prizes at the Lightfair in Warsaw on March 4, 
2010 for “Best Product on the Fair” and “Most Innovative Product 
for the Polish Market”. 

Eco StreetLine consists of four modules enabling different light 
distributions. It allows the implementation of an all-around 
lighting. Further advantages of the LED include high energy 
ef�ciency and low maintenance cost. When LED technology  
is used, energy consumption can be reduced by up to 50 percent 
compared with conventional street lighting, with CO2 emission 
signi�cantly reduced at the same time. During their service life 
of around 12 years, the LED modules of the Eco StreetLine last 
longer than traditional street lights and hardly require any servicing  
or replacement, leading to signi�cant savings in operating costs. 

In the long term, the non-automotive business �eld is planned  
as a further pillar contributing a signi�cant share of sales volume  
to strengthen Hella’s independence.

16
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Hella India has been working aggressively to  
expand the channel network, with the recent  
appointments  for Hella Authorized Distribu-
tors  Hella Authorized Dealers & Hella Authorized  
Retailers in three cities  Delhi, Jaipur & Kolkata by 
the Managing Director of Hella Asia Singapore,     
Mr. Alexis Rolland  & Managing Director of Hella  
India Lighting Limited.  Appointments such as: 
M/s. Show & Shine , Delhi  &  M/s. Goyal Auto  
Agency , Jaipur – as Hella Authorized Distributors. 
M/s. Rahul Motor , M/s. Dhaliwal Auto &  
M/s. Radiator Products –as  Hella Authorized  
Dealers for Accessories &  BHS segments. 
M/s. Matta Car ,M/s. Hemkunt Car, M/s. Puran Mo-
tors, M/s. The Empire Auto & M/s. New Impression – as  Hella Authorized Retailers

EVENTS

Expansion   of Channel Partners in India
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EVENTS

Hella  Valued Partner Conference 2010

The Hella Valued Partner Conference was held from 2-3 July 
2010 at the Resorts World Sentosa in Singapore. The 2-day 
event was attended by more than 80 guests from over 30 
companies all over the Asia Paci�c region.

The event marked a great start to the new �nancial year 
where the focus is to further strengthen our relationship with 
valued partners through Trust, Open Communication, Mutual 
Commitment, and Common Goals - hence the theme Team 
Hella. The event kicked-off with the presentation of Hella’s 
strategy, new developments, and key thrusts.

Two specials guests were invited to give a broader perspective 
of the Hella global business; Mr. Nico Untiet, Overseas Sales 
Manager of Behr Hella Service GmbH shared the direction  
of the joint venture partnership while Mr. Pete Bradley, Head  
of Technical Services from Hella KG, introduced the new 

offerings of Hella and of�cially launched the new Technical 
Blog site, www.Askpete-hella.com. This site was set up  
as an online platform and channel for customers to direct their 
technical inquiries or simply to get further information about 
Hella and BHS products. 

The DynaEdge frameless wiper blade was of�cially launched 
during the conference and the partners had a “sight and sound” 
experience of the newly refreshed horn range. In addition, 
everyone had a �rst glimpse of the other new products and 
services that will be launched in the market this year. As part  
of our open communication initiative, a discussion platform 
was also set up where partners exchanged their ideas and 
shared experiences.

Hella is honoured to have the presence of the HVPs and we 
look forward to another successful year of partnerships.

Singapore, 2 - 3 July, 2010
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New Releases

Hella Independent 
Aftermarket 
new launches:

  Radiators

Radiators for “Maruti Swift” for both Diesel & 
Petrol versions.

Part no.:

Petrol  - 8MK 376 754-631
Diesel – 8MK 376 749-781

Dear Business Partners,
Hella Germany recently released its global results for the past 2009-2010 
� scal year (June 2009 to May 2010), which signi� cantly surpassed original 
forecasts, with 8 percent sales increase to EUR 3,550 millions, the Hella 
aftermarket team in India had all the reasons to cheer about the local and 
global success of our company. 

All three divisions – Lighting, Electronics, and Aftermarket – contributed to 
the positive total result. Hella’s strong technological and innovative standing 
in the past � scal year was again underlined by successful starts of new pro-
ductions such as the all-LED headlamp built for Audi A8 and the introduction 
of new technologies mainly focused on increased energy ef� ciency. Invest-
ments in research and development again totalled another about EUR 300 
million equivalent to 8 percent of the sales.

India’s growth as the emerging economic power on the global arena is com-
ing closer to reality, Hella is all set to participate in this exciting journey, 
partnering and engaging with our valued channel partners to secure our col-
lective pro� table growth. Hella Aftermarket team is committed to its strategy 
of building up “Channel Value” for its Distributors, Dealers, Retailers and 
Workshops in its 4 product areas of “Lighting” , “Electricals” , “Electronics” 
and “Thermal” and integrate the same with its unique +2 concept of provid-
ing sales and Technical service to chosen target market segment.

Our continuous efforts in the direction of improving our Product basket of-
fering is being equally supported by all our channel/business partners, which 
is clearly re� ected by the hugely successful launch of India Wiper blade 
program.

The online enquiry portal “Shop4hella.com” saw a very good internet traf� c 
and we received many feedback from our dealers of converting these enqui-
ry in to immediate sales and winning new group of satis� ed Hella customer 
base, who are active in the online segment. Our team members are now 
implementing next level of penetration by offering product availability on a 
market/locality based retailer level locator, and quickly migrate to a greater 
customer satisfaction from exiting City level locator.

Our “Road Safety Drive” reached its logical conclusion by having a dedi-
cated club “D2S – Drive Smart, Drive Safe” , having its membership base 
from Hella’s safety conscious end consumers and Hella’s own employees 
and family members from the pool of its channel partners & suppliers. The 
D2S club got its � rst member registered on the occasion of 10th year’s cel-
ebration of Hella’s Lighting design and development centre in Chennai. The 
journey has just begun and will continue as long as the menace of Road ac-
cident deaths in our country continues to kill Lakhs of our countrymen. We 
at Hella are committed to the cause of making drivers aware on the better 
and faster “Recognition” on the Road to avoid fatal accidents and act on the 
ability to take precautions in the area of Ligting and signaling system support 
to the drivers. Last reported no. of deaths in Road accident in India is put 
at alarming level of 180,000 in last year, and this is far more than any single 
National disaster.  Each single life saved through better visibility on Indian 
Roads, gives a passionate cause to our team members at Hella and club 
members of D2S to work for years in this direction. This vision of providing 
visibility by awareness campaigns will remain the vision of newly born Hella 
India Independent Aftermarket organization.

Through our 10000 touch points by our � eld representatives, in a month, in 
the Automotive Industry, we are sure to leave our mark felt in this direction.

This season, we will see the launch of much awaited “Rally-X” horns in all 
markets of India. Our unique +2 approach and “channel Value” concept will 
get further boost with the joining of our new “Channel Manager” Mr. P C 
Joshi, who brings with him decades of experience in managing the grass 
root activities.

Best wishes for the upcoming festive season.

Ramashankar Pandey
Managing Director,
Hella India Lighting Ltd.

Part no:

P 45 - 101-923042-01 L 
P 45 - 101-923042-02 R
P 43 - 101-923042-03 L
P 43 - 101-923042-04 R

Headlamp Tractor

Round Head Lamp use to illuminate the area 
in front of Tractors ,available in White Lens. 

Part no:
Rainbow Melody Maker - IAM987-02
(5 wires)

Melody Maker
An device to generate different tunes while 
connecting to dual tone electric horns of 
Cars, LCVs & MUVs. 
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Hella India Lighting Ltd.
Independent Aftermarket
610 - A, Udyog Vihar Phase-V,
Gurgaon, Haryana-122016

Ph: 0124-4658600
E-mail: iamsales.hil@hella.com
Web : www.hella.co.in


